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City Fiscal Year 2017
Placemaking
 
	     Name of Contractor[footnoteRef:1]: [1:  “Contractor” refers to the organization receiving the Avenue NYC grant.] 

	




	        Award Amount:
	


	          Target Area[footnoteRef:2]: [2:  “Target Area” refers to the Target Area outlined in Exhibit A the FY17 Avenue NYC Contract] 

	


	I. Scoping Proposal: Placemaking Campaign and Brand



A. Describe the placemaking campaign your organization will implement in the target area. Be sure to explain how this campaign will connect the neighborhood’s unique characteristics with the phrase your organization will market in order to engage more local residents. 

	





B. Approximately how many target area businesses will be impacted by the placemaking project?__________

C.  Approximately how many local residents within a 0.25 mile (Manhattan projects) or a 0.75 (all other Boroughs) mile radius of the target area will be engaged by this placemaking project?               	   __________


	II. Scoping Proposal: Placemaking Communication Strategy



A. Marketing is a crucial component of Placemaking. Please describe the general strategy your organization will use to communicate the neighborhood character to local residents while drawing attention to upcoming events and available services. 
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	III. Scoping Proposal: Placemaking Deliverables



A. In the table below, list the deliverables your organization will complete. For each deliverable, identify target completion dates, activities required to execute the deliverable, community partners and their project contributions, and measureable outputs and outcomes that benefit businesses and local residents in the target area. When writing outputs and outcomes also specify how you will measure these indicators (e.g. surveys, etc.). Note: SBS will monitor your progress in completing each deliverable and related activities through the quarterly reporting process. Use bullet-point formatting.
	Deliverable(s) Executed by Contractor:
	Target Completion Date(s)[footnoteRef:3]: [3:  SBS expects that all deliverables will be completed by the 4th quarter of the fiscal year. ] 

	Activities Completed by Contractor:
	Community Partners & Contribution to Project:
	Contractor’s Measurable Outputs[footnoteRef:4] and Outcomes[footnoteRef:5] for Businesses and Local Residents: [4:  An output is the immediate, tangible result of completing a deliverable.]  [5:  An outcome is the overall impact on the commercial corridor of completing a deliverable. Outcomes may occur in the medium or long-term.] 


	
	
	
	
	Outputs:



Outcomes:


	
	
	
	
	Outputs:


Outcomes:



	
	
	
	
	Outputs:



Outcomes:


* Please make copies if additional space is needed to record deliverables.
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