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	Name of  Contractor
:
	

	Award Amount:
	  

	Reporting Period:
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   *Double click the box to indicate quarter of reporting.
	I. Quarterly Report: Placemaking 


A. Describe how the deliverables and/or activities executed this quarter reinforce the brand your organization is cultivating and leverages the commercial district’s unique characteristics to engage local residents. What are the overall outcomes of the deliverables and/or activities executed this quarter?

	


B. Please describe the marketing or communication strategy used this quarter. How did you distribute your collateral, inform merchants/residents/local officials of events/new initiatives (i.e. newsletter, email blast, etc.)? 

	


	II. Quarterly Report: Status of All Deliverables 


A. Provide information detailing progress made this quarter on the program deliverables. List all deliverables and target completion dates outlined in the Placemaking Scoping Proposal, but only report on the deliverables worked on this quarter. For deliverables not worked on this quarter, use the chart to explain why. You must include as attachments evidence of outputs and outcomes that benefit businesses and local residents in the target area, as well as the surveys and/or other methods used to measure these impacts. Use bullet-point formatting.
	#1 Deliverable Executed by Contractor:
	Community Partners
 & Activities 
	Target Completion Date(s):
	Status: 
	Contractor’s Measurable Outputs
 and Outcome(s)
 for Businesses and Local Residents Executed During the Period Covered by this Quarterly Report:

	
	
	
	 FORMCHECKBOX 
  Not Started
 FORMCHECKBOX 
  In Progress
 FORMCHECKBOX 
  Complete
	Outputs:

Outcomes:

	Activities Completed by Contractor for the Period Covered by this Quarterly Report:
	· 
	

	List Remaining Activities to be Completed if Deliverable is “Not Started” or “In Progress”:
	· 
	


	#2 Deliverable Executed by Contractor:
	Community Partners & Activities 
	Target Completion Date(s):
	Status: 
	Contractor’s Measurable Outputs and Outcome(s) for Businesses and Local Residents Executed During the Period Covered by this Quarterly Report:

	
	
	
	 FORMCHECKBOX 
  Not Started
 FORMCHECKBOX 
  In Progress
 FORMCHECKBOX 
  Complete
	Outputs:

Outcomes:

	Activities Completed by Contractor for the Period Covered by this Quarterly Report:
	· 
	

	List Remaining Activities to be Completed if Deliverable is “Not Started” or “In Progress”:
	· 
	


	#3 Deliverable Executed by Contractor:
	Community Partners & Activities 
	Target Completion Date(s):
	Status: 
	Contractor’s Measurable Outputs and Outcome(s) for Businesses and Local Residents Executed During the Period Covered by this Quarterly Report:

	
	
	
	 FORMCHECKBOX 
  Not Started
 FORMCHECKBOX 
  In Progress
 FORMCHECKBOX 
  Complete
	Outputs:

Outcomes:

	Activities Completed by Contractor for the Period Covered by this Quarterly Report:
	· 
	

	List Remaining Activities to be Completed if Deliverable is “Not Started” or “In Progress”:
	· 
	


	#4 Deliverable Executed by Contractor:
	Community Partners & Activities 
	Target Completion Date(s):
	Status: 
	Contractor’s Measurable Outputs and Outcome(s) for Businesses and Local Residents Executed During the Period Covered by this Quarterly Report:

	
	
	
	 FORMCHECKBOX 
  Not Started
 FORMCHECKBOX 
  In Progress
 FORMCHECKBOX 
  Complete
	Outputs:

Outcomes:

	Activities Completed by Contractor for the Period Covered by this Quarterly Report:
	· 
	

	List Remaining Activities to be Completed if Deliverable is “Not Started” or “In Progress”:
	· 
	


* Please make copies if additional space is needed to record deliverables.
	III. Quarterly Report: Marketing


A.  Has your organization produced any pieces of marketing collateral this quarter?           FORMCHECKBOX 
 Yes      FORMCHECKBOX 
 No

If so, please provide the details of these marketing pieces? Be sure to attach samples of the promotional materials produced. You may structure your answers in bullet-point format.
	Type of Collateral*:
*(flier, email blast, etc.)
	Purpose of Collateral:
	Number of Items Distributed

	
	
	

	
	
	

	
	
	


	IV. Quarterly Report: Placemaking Challenges


A. Please describe any challenges you have encountered while working toward completion of your Placemaking goals this quarter. Please include your plan for addressing and/or overcoming these challenges. 

	


�








� “Contractor” refers to the organization receiving the Avenue NYC grant.


� Community Partners can be merchants, residents, cultural institutions, other development corporations, and/or local elected officials. 


� An output is the immediate, tangible result of completing a deliverable.


� An outcome is the overall impact on the commercial corridor of completing a deliverable. Outcomes may occur in the medium or long-term.
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